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This publication is a reissue of Information Paper: Introduction of the 15th Series

Australian Consumer Price Index 2005 (cat. no. 6462.0), released on 30 September,

which advised new weights and format for the 15th Series Australian Consumer Price

Index.

Some minor changes have been made to the weights and associated commentary after a

problem was discovered with the way the 2003-04 expenditure shares for the 15th series

CPI were revalued to June quarter 2005 prices.  These changes have no effect on any

previously published CPI data and are made in order to maintain an accurate public

record in relation to the forthcoming CPI. These changes are reflected in appendixes 2

and 3 and in the commentary on pages 5 to 7.

The key features of this information paper remain unchanged. 

The 15th series Australian Consumer Price index will be incorporated into the

September quarter 2005 CPI, which will be published as previously advised on 

26 October 2005.
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De n n i s T r e w i n

Au s t r a l i a n S t a t i s t i c i a n

The purpose of this Information Paper is to describe the changes that will be made to

the Consumer Price Index (CPI) as a result of the introduction of the 15th series. The

first CPI publication on the basis of the 15th series will be in respect of September

quarter 2005, which is due to be released 26 October 2005.

Since 1960, when the Consumer Price Index (CPI) was first compiled, the Australian

Bureau of Statistics (ABS) has maintained a program of periodic reviews of the CPI to

ensure that it continues to meet community needs. The main objective of these reviews

is to update item weights but they also provide an opportunity to reassess the scope and

coverage of the index.

The scope of each review varies depending on the range of issues needing to be

considered. The current (15th series) review is classified as a 'minor review' because it

was largely restricted to updating the weights in the CPI basket. It is also implementing a

decision first announced as part of the last 'major review' (the 13th series review

conducted during 1997 and 1998) to introduce a price index for financial services into

the CPI. As a result of it being classified as a minor review, formal user consultation was

limited. Users involved in the 13th series review were informed of the 15th series review

by the ABS in early 2005. Other users of the CPI were informed of the 15th series review

in an appendix to the March quarter 2005 CPI publication. All users were invited to

provide written comments on issues of interest to them.

This Information Paper describes the broad outcomes from the 15th series CPI review. It

describes the data used in deriving the weights and the ways in which some of the data

have been adjusted to fit in with the CPI requirements and presents the updated

weighting patterns, details of the changes to the structure of the index (mainly due to

including financial services in the CPI) and some background on the major shifts in

weights between the 14th and 15th series.

The ABS will release an updated Guide to the Consumer Price Index: 15th Series (cat. no.

6440.0) in conjunction with the release of the 15th series CPI on 26 October 2005. A very

detailed description of CPI concepts, the data used in compiling it, and the methodology

underlying the CPI can be found in Australian Consumer Price Index: Concepts, Sources

and Methods, 2005 (cat. no. 6461.0), which will be updated over the next few months to

reflect the changes made during the 15th series review. An updated version is expected

to be released early in 2006.

Readers requiring further information should contact:

Ms Merry Branson

Director

Consumer Price Index Section

Australian Bureau of Statistics

PO Box 10

BELCONNEN ACT 2616

Telephone: 02 6252 6006

Fax: 02 6252 7060

email: merry.branson@abs.gov.au

PR E F A C E
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The Australian Bureau of Statistics (ABS) first compiled the CPI in 1960 with series

extending back to September quarter 1948. Prior to introducing the CPI, the ABS and its

predecessor agency, the Commonwealth Bureau of Census and Statistics, produced a

number of discrete retail price indexes, each constructed with fixed quantity weights but

spanning different lengths of time from 1901 to 1960. See Australian Consumer Price

Index: Concepts, Sources and Methods, 2005 (cat. no. 6461.0) for more detail. The

introduction of the CPI heralded a different approach to constructing price indexes.

Rather than compiling a set of discrete fixed-weighted indexes, the objective became to

produce a series of short-term fixed-weighted indexes that were to be regularly linked

together to provide a single continuous measure of price change. This strategy was

adopted to ensure that, at any point in time, the weighting patterns and item coverage of

the CPI were relevant to user requirements and reflected contemporary economic

conditions as well as possible. As a result, the ABS has maintained a program of periodic

reviews of the CPI to ensure that it continues to meet community needs.

The most important objective of these reviews is to update the CPI weighting patterns.

When analysing a new set of CPI weights compared with the previous set, it is important

to note that the weights are relative to each other rather than being absolute. As a result,

the weight of a good or service could fall, for example, even though the expenditure per

household on the product has increased because the increase is less than the average

increase for all products.

The ABS classifies CPI reviews as either 'major' or 'minor' depending on the issues being

considered during a particular review. In general, a minor review is restricted mainly to

updating the weighting patterns in the CPI. As well as updating the weights, a major

review involves examining the structure and purpose of the CPI, its underlying

classification and its commodity coverage. In undertaking major reviews, the ABS

consults extensively with a broad range of users.

The 2005 CPI review is considered to be a minor one, as was the previous (14th series)

review which was conducted in 2000 to ensure the CPI adequately covered the

introduction of the GST. The last major review was the 13th series review conducted

during 1997 and 1998. The issues considered during the review were presented in

Information Paper: Issues to be Considered During the 13th Series Australian

Consumer Price index Review (cat. no. 6451.0) and the major changes resulting from it

were presented in Information Paper: Outcome of the 13th Series Australian Consumer

Price Index Review (cat. no. 6453.0). The two principal decisions that emerged from the

review were:

! The Australian community would be best served by a CPI designed specifically to

provide a general measure of price inflation for the household sector as a whole.

Accordingly, the ABS adopted the acquisitions approach for the construction of the

index and utilised a weighting pattern representative of all private households in the

eight capital cities. The most noticeable changes from the previous CPI were the

exclusion of mortgage interest and consumer credit charges from the index and the

inclusion of net expenditure on new dwellings (excluding land).

! The population coverage of the CPI was expanded from the previous restriction to

wage and salary earner households to cover all private households in the eight

capital cities. This resulted in the population coverage increasing from 29% to 64%

of Australian private households.

BA C K G R O U N D
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In addition, an outcome of the 13th series review was that the ABS should '….. develop,

and include in the CPI, indexes to measure changes in the prices paid by households for

a range of financial services including those incurred in respect of borrowings, savings,

maintenance of accounts with financial institutions, accessing investment advice and the

purchase of shares, etc. These measures will cover both direct fees and charges and

indirect costs incorporated in the interest rate margins of financial intermediaries…..'.

Initially the ABS had hoped that the price indexes for financial services could be included

in the 14th series CPI. However, it was not possible to develop the indexes and obtain a

sufficiently long time series of back data to test whether the indexes would meet the

level of reliability required to include them in the CPI in the timeframe required for

releasing the 14th series CPI. These indexes were released as experimental series in

Information Paper: Experimental Price Indexes for Financial Services, 1998 to 2003

(cat. no. 6413.0) on 12 July 2004 and they have been updated quarterly. Indexes for

financial services will be included in a new group ('Financial and insurance services') in

the 15th series CPI.

This information paper provides the details of the new CPI structure and weighting

pattern. A mock-up of the September quarter 2005 issue of Consumer Price Index,

Australia (cat. no. 6401.0) to be released on 26 October 2005, is reproduced as

Appendix 5 to provide users with advance notice of the changes that will be

incorporated.

A Guide to the Consumer Price Index: 15th Series (cat. no. 6440.0) and Consumer Price

Index: Concordance with Household Expenditure Classification (cat. no. 6446.0.55.001)

will also be released on 26 October 2005.

A spreadsheet outlining further details of the 15th series CPI has been released on the

ABS web site. A data cube headed Consumer Price Index: 15th Series Weighting Pattern

(cat. no. 6430.0) contains the 15th series weights and points contributions for the

weighted average of eight capital cities, the 15th series weights for the eight capital cities

and the city percentage contributions to the weighted average.

BA C K G R O U N D  continued
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The CPI commodity classification is a demand–based classification that broadly aligns

with the Classification of Individual Consumption by Purpose (COICOP). The

introduction of the 15th series has provided the opportunity to review and update the

CPI commodity classification. The changes to the CPI structure are set out in Appendix 1.

Broadly, the changes to be introduced in the 15th series are:

NA M E CH A N G E S :

1. 'Household furnishings, supplies and services' (HFSS) group to be renamed

'Household contents and services' group.

2. 'Household services' expenditure class to be renamed 'Other household services'.

3. 'Clothing accessories, supplies and services' subgroup to be renamed 'Accessories and

clothing services'.

4. 'Clothing accessories and jewellery' expenditure class to be renamed 'Accessories'.

NE W SE R I E S :

1. Financial services to be introduced into the CPI and included in a new group

'Financial and insurance services'. Financial services will have two expenditure classes:

'Deposit and loan facilities' and 'Other financial services'.

RE C L A S S I F I C A T I O N S :

1. 'Insurance services' subgroup to be reclassified to the 'Financial and insurance

services' group.

2. 'Toiletries and personal care products' expenditure class to be reclassified to the

'Household supplies' subgroup in the 'Household contents and services' group.

3. 'Hairdressing and personal care services' expenditure class and 'Child care'

expenditure class to be reclassified to the 'Household services' subgroup in the

'Household contents and services' group.

D I S C O N T I N U E D CA T E G O R I E S :

1. 'Miscellaneous' group to be dropped. The removal of insurance services from the

'Miscellaneous' group results in only three remaining expenditure classes: 'Hairdressing

and personal care services', 'Toiletries and personal care products' and 'Child care'. The

heterogeneous nature of these remaining items and their small weights do not justify the

retention of this group.

2. 'Fabric and knitting wool' expenditure class to be dropped. The weight to be shifted

to the 'Toys, games and hobbies' expenditure class in the 'Recreation' group.

COMMODITY

CLASSIFICATION

The main outcomes of the 15th series review are:

! weights have been updated based on the 2003-04 Household Expenditure Survey

(HES);

! introduction of financial services into the CPI in a new group 'Financial and

insurance services';

! introduction of an Australian hedonic price index for personal computers; and

! some reclassifications and renaming of existing categories within the CPI structure.

KE Y CH A N G E S IN TH E

15 T H SE R I E S CP I
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The development of price indexes for the major financial services acquired by

households began after the 13th series CPI review. An Information Paper: Experimental

Price Indexes for Financial Services, 1998 to 2003 (cat. no. 6413.0) was released in July

2004 and the experimental series has since been published quarterly in Experimental

Price Indexes for Financial Services (cat. no. 6413.0.55.001). The final issue of this

publication was June quarter 2005.

Financial services will be introduced into the CPI in the 15th series in the September

quarter 2005 publication. Financial services price indexes will be published for two

components: Deposit and loan facilities and Other financial services. Deposit and loan

facilities will include indirect charges recouped by intermediaries (the difference

between interest paid on deposits and interest charged on loans), direct fees, and taxes

levied on deposit and loan facilities provided to households by deposit-taking

institutions. Other financial services will be restricted to services provided by

stockbrokers and real estate agencies, legal and conveyancing fees, and duties levied on

relevant transactions. The construction of price indexes for services provided by fund

managers, life insurance offices and superannuation funds has not yet been attempted

and there are no plans to move into those fields.

INTRODUCTION OF

FINANCIAL SERVICES

SP E C I A L SE R I E S :

1. Special and analytical series weights to be updated to reflect the 15th series

expenditure patterns. The concordance of the expenditure classes in the special and

analytical series indexes are available in Appendix 1 of the September quarter 2005 issue

of Consumer Price Index, Australia (cat. no. 6401.0). There will be no changes to the

classifications of the goods and services, tradables and non-tradables or volatile indexes

for existing items in the 15th series.

2. Financial services to be classified as non-tradable, non-volatile, market services.

3. 'All groups excluding Miscellaneous' to be dropped in line with the changes to the

CPI.

4. 'All groups excluding Household furnishings, supplies and services' to be renamed 'All

groups excluding Household contents and services'.

5. Two new special series to be created for the 15th series: 'All groups excluding

Financial and insurance services' and 'All groups excluding Housing and Financial and

insurance services'. These series will be available quarterly in Table 8 of Consumer Price

Index, Australia (cat. no. 6401.0). The time series will be available back to September

quarter 1989.

6. 'All groups excluding Housing and Financial and insurance services' series to replace

'All groups excluding Housing' in Key Figures on page 1, Tables 9 and 10 (Analytical

series), and Tables 11 and 12 (International comparisons). This is in accordance with the

Resolution Concerning Consumer Price Indexes adopted by the Seventeenth

International Conference of Labour Statisticians in 2003.

COMMODITY

CLASSIFICATION  continued
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The weight of an expenditure class in any particular CPI series depends on how

expenditure on that class compares to total expenditure (ie. expenditure shares), rather

than the absolute expenditure. If the increase in expenditure on a particular expenditure

class in the reference period is greater than the increase in total expenditure between

two series, the weight of that expenditure class will increase. For example, between the

14th and 15th series, expenditures on Telecommunication increased by more than the

increase in overall expenditures. As a result the weight of Telecommunication increased

from 2.73% in the 14th series to 3.47% in the 15th series excluding financial services

(which were not included in the 14th series CPI). Conversely, if the increase in

expenditure on a particular expenditure class in the reference period is less than the

increase in total expenditure between two series, the weight of that expenditure class

will decrease. For example, in the 15th series, expenditures on Motor vehicles increased

by less than the increase in overall expenditures. As a result the weight of Motor vehicles

fell from 5.85% in the 14th series to 5.32% in the 15th series excluding financial services.

Weights are relat ive

Although the weights are expressed in terms of expenditure shares, it is not the

expenditure shares that are held constant (or fixed) from period to period. What is held

constant are the quantities of goods or services underpinning these expenditures (where

expenditure is given by the product of quantity and price). Presentation of weights in

expenditure terms reflects the fact that it is simply not possible to present quantity

weights in a meaningful way. The relative expenditure shares of items will change over

time in response to changes in relative prices. The weights in the 15th series CPI

generally relate to expenditures in 2003-04, revalued to June quarter 2005 (the 'link'

quarter) prices to maintain fixed '2003-04 quantities'.

Quanti t ies under ly ing the

weights are fixed

The CPI weights reflect the relative expenditures of the CPI population group as a whole

and not those of any particular type or size of household. As such, the weights reflect

average expenditure of households and not the expenditure of an 'average household'.

The 15th series weights as at June quarter 2005 are shown in Appendix 2. Appendix 3

contains the weights for the 15th series (June quarter 2005), the 15th series excluding

financial services (June quarter 2005), and the 14th series (June quarter 2000).

Appendix 4 provides a description of the sources and methods used to determine the

15th series weights.

In analysing the changes to the CPI weighting pattern over time a number of points

should be noted.

15th SERIES WEIGHTS

The methodology for compiling price movements for computers will be changed to an

Australian hedonic price index in September quarter 2005. This will replace the previous

methodology of using the US Bureau of Labor Statistics hedonic computer index and

adjusting for changes in the $A/$US exchange rate.

Details of the ABS approach to producing hedonic price indexes for personal computers

are presented in Information Paper: The Introduction of Hedonic Price Indexes for

Personal Computers, 2005 (cat. no. 6458.0), released in February 2005.

INTRODUCTION OF A

HEDONIC PRICE INDEX

FOR PERSONAL

COMPUTERS
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The changes in CPI weights between the 14th and 15th series can be broken down into

price and volume effects. The volume change captures both quality and quantity changes

between the reference years 1998-99 and 2003-04. The volume changes were calculated

by comparing the expenditures in 2003-04 valued at June quarter 2005 prices with the

1998-99 expenditures also valued at June quarter 2005 prices. CPI price movements

between the introduction of the two series (June quarter 2000 and June quarter 2005)

were used as the measure of price change.

Examples of expenditure classes with large changes to their weights between the 14th

and 15th series excluding financial services are provided below.

Examples of expenditure classes with large increases in weight excluding financial

services:

Telecommunication weight increased from 2.73% to 3.47%. Average weekly expenditure

on Telecommunication increased from $20.87 in 1998-99 (at June quarter 2000 prices) to

$33.90 in 2003-04 (at June quarter 2005 prices). The increase in expenditure (62%) was

greater than the increase at the All groups level (27%). The increase in expenditure was

due to a volume increase of 43% and a price increase of 13%. The volume increase was

driven by the increased usage of mobile telephony and internet services.

House purchase weight increased from 7.86% to 8.54%. Average weekly expenditure on

House purchase increased from $60.74 in 1998-99 (at June quarter 2000 prices) to $83.33

in 2003-04 (at June quarter 2005 prices), an increase of 37% due to a volume increase of

4% and a price increase of 31%.

House repairs and maintenance weight increased from 1.85% to 2.36%. Average weekly

expenditure on House repairs and maintenance increased from $14.34 in 1998-99 (at

June quarter 2000 prices) to $23.06 in 2003-04 (at June quarter 2005 prices). This was

due to a volume increase of 27% and a price increase of 26%.

Audio, visual and computing equipment weight increased from 1.30% to 1.66%.

Average weekly expenditure on Audio, visual and computing equipment increased from

$10.24 in 1998-99 (at June quarter 2000 prices) to $16.24 in 2003-04 (at June quarter 2005

prices). This was due to a volume increase of 214% and a price fall of 49%.

Tobacco weight increased from 2.27% to 2.62%. Average weekly expenditure on Tobacco

increased from $17.56 in 1998-99 (at June quarter 2000 prices) to $25.54 in 2003-04 (at

June quarter 2005 prices). This was due to a price increase of 44% and a volume increase

of 1%.

Price and volume effects

Changes in the coverage of the CPI basket will also affect weighting patterns. The

expansion of the CPI basket to include financial services in the 15th series with a weight

of 7.81% has resulted in a fall of 7.81% in the weights of all other components. At the

group level, Health, Communication and Education are the only existing groups with an

increased weight in the 15th series after the inclusion of financial services.

Changes to coverage
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Examples of expenditure classes with large decreases in weight excluding financial

services:

Motor vehicles weight decreased from 5.85% to 5.32%. Average weekly expenditure on

Motor vehicles increased from $45.36 in 1998-99 (at June quarter 2000 prices) to $51.87

in 2003-04 (at June quarter 2005 prices). The increase in expenditure (14%) was less than

the increase at the All groups level (27%). The change in Motor vehicle expenditure was

due to a volume increase of 21% and a price fall of 5%.

Soft drinks, waters and juices weight fell from 1.30% to 0.98%. Average weekly

expenditures on Soft drinks, waters and juices decreased from $9.95 in 1998-99 (at June

quarter 2000 prices) to $9.60 in 2003-04 (at June quarter 2005 prices). This was due to a

price increase of 9% and a volume fall of 12%.

Beer weight decreased from 2.41% to 2.10%. Average weekly expenditure on Beer

increased from $18.35 in 1998-99 (at June quarter 2000 prices) to $20.44 in 2003-04 (at

June quarter 2005 prices). This was due to a price increase of 30% and a volume fall of

14%. Quantities of beer purchased according to excise data also fell during the same

period.

Automotive fuel weight decreased from 4.25% to 4.10%. Average weekly expenditure on

Automotive fuel increased from $32.00 in 1998-99 (at June quarter 2000 prices) to $40.04

in 2003-04 (at June quarter 2005 prices). This was due to a price increase of 33% and a

volume fall of 6%. The volume fall is broadly consistent with improvements in the

average rate of fuel efficiency for passenger vehicles and falls in the volume of petrol

purchased per household according to excise data. The change in expenditure may also

have been affected by improvements in the measurement of expenditure on automotive

fuel in the Household Expenditure Survey, which is the main data source for CPI

weights.

Price and volume effects

continued
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Other household supplies5.3.2Other household supplies5.3.3 

Old 11.2.2products 

Toiletries and personal care5.3.2 

Household cleaning agents5.3.1Household cleaning agents5.3.1 

Household supplies5.3Household supplies5.3 

SUPPLIES AND SERVICESRenamedAND SERVICES 

HOUSEHOLD FURNISHINGS,5HOUSEHOLD CONTENTS5 

Clothing services and shoe repair3.5.3Clothing services and shoe repair3.5.2 

to 9.3.2 

Weight movedFabrics and knitting wool3.5.2 

Clothing accessories and jewellery3.5.1RenamedAccessories3.5.1 

services 

Clothing accessories, supplies and3.5RenamedAccessories and clothing services3.5 

CLOTHING AND FOOTWEAR3CLOTHING AND FOOTWEAR3 

Group, subgroup and expenditure

class 

Group, subgroup and expenditure

class 

14TH
SERIESSTRUCTURE, 14TH SERIES CPI

15TH
SERIESSTRUCTURE, 15TH SERIES CPI

15TH SERIES CHANGES TO THE CPI COMMODITY CLASSIF ICAT ION
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0.16  Clothing services and shoe repair
0.56  Accessories

0.72  Accessories and clothing services

0.12  Children's footwear
0.34  Women's footwear
0.18  Men's footwear

0.64  Footwear

0.40  Children's and infants' clothing
0.40  Children's and infants' clothing

0.27  Women's underwear, nightwear and hosiery
1.13  Women's outerwear

1.41  Women's clothing

0.11  Men's underwear, nightwear and socks
0.64  Men's outerwear

0.75  Men's clothing

3.91  CLOTHING AND FOOTWEAR

2.41  Tobacco
2.41  Tobacco

0.87  Spirits
1.57  Wine
1.93  Beer

4.38  Alcoholic drinks

6.79  ALCOHOL AND TOBACCO

0.54  Food n.e.c.
0.19  Fats and oils
0.27  Food additives and condiments
0.24  Tea, coffee and food drinks
0.15  Jams, honey and sandwich spreads
0.10  Eggs

1.49  Other food

2.56  Take away and fast foods
2.00  Restaurant meals

4.56  Meals out and take away foods

1.05  Snacks and confectionery
0.91  Soft drinks, waters and juices

1.96  Non-alcoholic drinks and snack food

1.15  Vegetables
0.95  Fruit

2.11  Fruit and vegetables

0.41  Fish and other seafood
0.38  Other fresh and processed meat
0.23  Bacon and ham
0.48  Poultry
0.16  Pork
0.26  Lamb and mutton
0.50  Beef and veal

2.42  Meat and seafoods

0.18  Other cereal products
0.20  Breakfast cereals
0.71  Cakes and biscuits
0.63  Bread

1.72  Bread and cereal products

0.31  Ice cream and other dairy products
0.32  Cheese
0.55  Milk

1.19  Dairy and related products

15.44  FOOD

Expenditure

ClassSubgroupGroup

PERCENTAGE CONTRIBUTION TO THE ALL
GROUPS CPI IN JUNE QUARTER 2005

Group , subg r oup and expend i t u r e c l a s s

WEIGHT ING PATTERN, 15TH SERIES CPI , JUNE QUARTER 2005, EIGHT
CAPITAL CIT IES
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3.20  Telecommunication
0.11  Postal

3.31  Communication

3.31  COMMUNICATION

0.73  Urban transport fares
0.73  Urban transport fares

1.02  Other motoring charges
0.68  Motor vehicle parts and accessories
1.99  Motor vehicle repair and servicing
3.78  Automotive fuel
4.90  Motor vehicles

12.38  Private motoring

13.11  TRANSPORTATION

1.14  Pharmaceuticals
1.14  Pharmaceuticals

0.67  Dental services
0.12  Optical services
2.77  Hospital and medical services

3.56  Health services

4.70  HEALTH

0.60  Other household services
0.75  Hairdressing and personal care services
0.45  Child care

1.81  Household services

1.40  Other household supplies
1.18  Toiletries and personal care products
0.33  Household cleaning agents

2.91  Household supplies

0.35  Tools
0.47  Glassware, tableware and household utensils
0.27  Small electric household appliances
0.67  Major household appliances

1.76  Household appliances, utensils and tools

0.39  Towels and linen
0.78  Floor and window coverings
1.96  Furniture

3.13  Furniture and furnishings

9.61  HOUSEHOLD CONTENTS AND SERVICES

2.18  House repairs and maintenance
1.16  Property rates and charges
7.87  House purchase

11.21  Other housing

0.77  Water and sewerage
0.70  Gas and other household fuels
1.63  Electricity

3.10  Utilities

5.22  Rents
5.22  Rents

19.53  HOUSING

Expenditure

ClassSubgroupGroup

PERCENTAGE CONTRIBUTION TO THE ALL
GROUPS CPI IN JUNE QUARTER 2005

Group , subg r oup and expend i t u r e c l a s s

WEIGHT ING PATTERN, 15TH SERIES CPI , JUNE QUARTER 2005, EIGHT
CAPITAL CIT IES  co n t i n u e d

 

10 A B S • I N T R O D U C T I O N OF T H E 1 5 T H SE R I E S A U S T R A L I A N CO N S U M E R P R I C E I N D E X 2 0 0 5 • 6 4 6 2 . 0 • 2 0 0 5 ( R E I S S U E )

A P P E N D I X 2 15 T H S E R I E S CP I W E I G H T I N G PA T T E R N  continued



100.00100.00100.00  ALL GROUPS

1.50  Insurance services
1.50  Insurance services

3.34  Other financial services
4.47  Deposit and loan facilities

7.81  Financial services

9.31  FINANCIAL AND INSURANCE SERVICES

1.26  Tertiary education
0.94  Secondary education
0.53  Preschool and primary education

2.73  Education

2.73  EDUCATION

1.79  Overseas holiday travel and accommodation
2.27  Domestic holiday travel and accommodation

4.06  Holiday travel and accommodation

1.09  Other recreational activities
0.44  Pet services including veterinary
0.40  Pets, pet foods and supplies
0.73  Sports participation
0.51  Toys, games and hobbies
0.55  Sports and recreational equipment

3.72  Sport and other recreation

0.41  Newspapers and magazines
0.44  Books

0.85  Books, newspapers and magazines

1.38  Audio, visual and computing media and services
1.53  Audio, visual and computing equipment

2.92  Audio, visual and computing

11.55  RECREATION

Expenditure

ClassSubgroupGroup

PERCENTAGE CONTRIBUTION TO THE ALL
GROUPS CPI IN JUNE QUARTER 2005

Group , subg r oup and expend i t u r e c l a s s

WEIGHT ING PATTERN, 15TH SERIES CPI , JUNE QUARTER 2005, EIGHT
CAPITAL CIT IES  co n t i n u e d
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0.190.130.12  Children's footwear
0.390.370.34  Women's footwear
0.250.190.18  Men's footwear
0.830.690.64  Footwear

0.470.430.40  Children's and infants' clothing
0.470.430.40  Children's and infants' clothing

0.370.300.27  Women's underwear, nightwear and hosiery
1.431.231.13  Women's outerwear
1.801.531.41  Women's clothing

0.160.120.11  Men's underwear, nightwear and socks
0.820.690.64  Men's outerwear
0.980.810.75  Men's clothing

5.194.253.91  CLOTHING AND FOOTWEAR

2.272.622.41  Tobacco
2.272.622.41  Tobacco

1.030.950.87  Spirits
1.711.701.57  Wine
2.412.101.93  Beer
5.144.754.38  Alcoholic drinks

7.417.376.79  ALCOHOL AND TOBACCO

0.530.590.54  Food n.e.c.
0.210.200.19  Fats and oils
0.340.290.27  Food additives and condiments
0.320.260.24  Tea, coffee and food drinks
0.170.160.15  Jams, honey and sandwich spreads
0.120.110.10  Eggs
1.691.611.49  Other food

2.892.772.56  Take away and fast foods
2.032.172.00  Restaurant meals
4.934.954.56  Meals out and take away foods

1.191.141.05  Snacks and confectionery
1.300.980.91  Soft drinks, waters and juices
2.482.121.96  Non-alcoholic drinks and snack food

1.341.251.15  Vegetables
0.961.040.95  Fruit
2.302.292.11  Fruit and vegetables

0.440.450.41  Fish and other seafood
0.430.410.38  Other fresh and processed meat
0.260.250.23  Bacon and ham
0.490.520.48  Poultry
0.190.180.16  Pork
0.260.280.26  Lamb and mutton
0.540.540.50  Beef and veal
2.622.622.42  Meat and seafoods

0.260.190.18  Other cereal products
0.240.210.20  Breakfast cereals
0.870.770.71  Cakes and biscuits
0.820.690.63  Bread
2.201.871.72  Bread and cereal products

0.350.340.31  Ice cream and other dairy products
0.350.350.32  Cheese
0.810.600.55  Milk
1.511.291.19  Dairy and related products

17.7216.7515.44  FOOD

June 2000
prices

June 2005
prices

June 2005
prices

14th

series

15th series

Excluding

financial

services

15th series

Including

financial

services

PERCENTAGE CONTRIBUTION TO
TOTAL CPI 

Group , subg r oup and expend i t u r e c l a s s

WEIGHTS, 14TH AND 15TH SERIES CPI , EIGHT CAPITAL CIT IES
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2.733.473.20  Telecommunication
0.150.120.11  Postal
2.883.593.31  Communication

2.883.593.31  COMMUNICATION

0.850.790.73  Urban transport fares
0.850.790.73  Urban transport fares

1.091.111.02  Other motoring charges
1.010.740.68  Motor vehicle parts and accessories
2.202.161.99  Motor vehicle repair and servicing
4.254.103.78  Automotive fuel
5.855.324.90  Motor vehicles

14.4013.4312.38  Private motoring

15.2514.2213.11  TRANSPORTATION

1.141.231.14  Pharmaceuticals
1.141.231.14  Pharmaceuticals

0.690.730.67  Dental services
0.160.130.12  Optical services
2.713.012.77  Hospital and medical services
3.553.873.56  Health services

4.695.104.70  HEALTH        

0.620.650.60  Other household services
0.740.820.75  Hairdressing and personal care services
0.440.490.45  Child care
1.801.961.81  Household services

1.481.521.40  Other household supplies
1.401.281.18  Toiletries and personal care products
0.430.350.33  Household cleaning agents
3.313.162.91  Household supplies

0.340.380.35  Tools
0.490.510.47  Glassware, tableware and household utensils
0.280.290.27  Small electric household appliances
0.870.730.67  Major household appliances
1.981.911.76  Household appliances, utensils and tools

0.550.430.39  Towels and linen
0.720.840.78  Floor and window coverings
2.312.121.96  Furniture
3.583.393.13  Furniture and furnishings

10.6710.429.61  HOUSEHOLD CONTENTS AND SERVICES

1.852.362.18  House repairs and maintenance
1.201.261.16  Property rates and charges
7.868.547.87  House purchase

10.9112.1611.21  Other housing

0.870.840.77  Water and sewerage
0.700.760.70  Gas and other household fuels
1.661.771.63  Electricity
3.233.363.10  Utilities

5.605.665.22  Rents
5.605.665.22  Rents

19.7521.1819.53  HOUSING

0.370.170.16  Clothing services and shoe repair
0.730.600.56  Accessories
1.100.780.72  Accessories and clothing services

June 2000
prices

June 2005
prices

June 2005
prices

14th

series

15th series

Excluding

financial

services

15th series

Including

financial

services

PERCENTAGE CONTRIBUTION TO
TOTAL CPI

Group , subg r oup and expend i t u r e c l a s s

WEIGHTS, 14TH AND 15TH SERIES CPI , EIGHT CAPITAL CIT IES
co n t i n u e d
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. . not applicable

100.00100.00100.00  ALL GROUPS

1.461.631.50  Insurance services
1.461.631.50  Insurance services

  . .. .3.34  Other financial services
. .. .4.47  Deposit and loan facilities
. .. .7.81  Financial services

1.461.639.31  FINANCIAL AND INSURANCE SERVICES

1.251.371.26  Tertiary education
0.941.020.94  Secondary education
0.500.570.53  Preschool and primary education
2.692.972.73  Education

2.692.972.73  EDUCATION

1.951.941.79  Overseas holiday travel and accommodation
2.402.462.27  Domestic holiday travel and accommodation
4.354.414.06  Holiday travel and accommodation

1.411.181.09  Other recreational activities
0.330.480.44  Pet services including veterinary
0.430.430.40  Pets, pet foods and supplies
0.810.790.73  Sports participation
0.520.560.51  Toys, games and hobbies
0.650.600.55  Sports and recreational equipment
4.164.043.72  Sport and other recreation

0.590.440.41  Newspapers and magazines
0.490.480.44  Books
1.080.920.85  Books, newspapers and magazines

1.401.501.38  Audio, visual and computing media and services
1.301.661.53  Audio, visual and computing equipment
2.703.162.92  Audio, visual and computing

12.2912.5311.55  RECREATION

June 2000
prices

June 2005
prices

June 2005
prices

14th

series

15th series

Excluding

financial

services

15th series

Including

financial

services

PERCENTAGE CONTRIBUTION TO
TOTAL CPI

Group , subg r oup and expend i t u r e c l a s s

WEIGHTS, 14TH AND 15TH SERIES CPI , EIGHT CAPITAL CIT IES
co n t i n u e d
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Items with recall period

Recall adjustments were applied for items with a recall period of more than 3 months

(vehicle purchase, general insurances, overseas holiday travel, education) to account for

any price changes between the time the household purchased the item and its inclusion

in the HES. A quantity adjustment was also applied to overseas holiday travel as the recall

period included 2002-03 when the numbers of Australians travelling overseas fell

temporarily.

Adjustments to HES data

The HES is a sample of approximately 7000 households. Data are collected using a diary

of personal expenditures in which usual residents aged 15 years and over record their

expenditure over a two week period. An interview questionnaire also collects

information on household characteristics, expenditures common to all household

members (e.g. health service payments) and irregular or infrequent expenditures. The

recall period for the irregular or infrequent expenditures varies from 3 months

(furniture, house repairs); last payment (general rates, electricity, health services); and

the last 12 months (motor vehicle purchase, motor vehicle repair and maintenance,

education, insurance, overseas holiday travel, house alterations and additions).

The detailed HES expenditure items in the Household Expenditure Classification (HEC)

were concorded to the appropriate CPI expenditure class. Most HEC codes have a direct

concordance to one CPI expenditure class. Where a one-to-one correspondance could

not be established due to the broad nature of a HEC code or insufficient information

being provided by households, splits were determined either prorata, using industry data

or subjectively across appropriate expenditure classes. In most cases the expenditures

involved were relatively small. The CPI to HEC concordance will be available as an EXCEL

spreadsheet in Consumer Price Index: Concordance with Household Expenditure

Classification, Australia (cat. no. 6446.0.55.001) on 26 October 2005.

The concordance was applied to the HES data to derive average weekly expenditures for

2003-04 at the expenditure class level. The average weekly expenditures were used to

analyse both the 2003-04 expenditures and the changes since the 1998-99 HES.

Although the HES provides a comprehensive coverage of household expenditures,

various adjustments were required to be made to the HES average weekly expenditures

for use as the CPI weights. In most cases the adjustments to expenditures were made

without compensating adjustments to other expenditures in the CPI basket. The

implication is that changes in such expenditures were assumed to have come from or

gone into savings.

HES data

The comprehensive description of the CPI concepts, sources and methods is outlined in

Australian Consumer Price Index: Concepts, Sources and Methods (cat. no. 6461.0).

This will be updated to reflect the 15th series in early 2006. This appendix contains

selected sources and methods relevant to the 15th series CPI, pending the 2006 release.

The 15th series CPI – consistent with the 13th and 14th series – has been specifically

designed as a general measure of price inflation for the household sector as a whole.

The CPI measures changes in the price of a fixed basket of goods and services acquired

by consumers in metropolitan private households.

In determining the composition of the CPI basket (and item weights), the objective is to

reflect the contemporary experiences of households. The starting point for compiling

the weight for the 15th series CPI was the results of the 2003-04 Household Expenditure

Survey (HES) gathered by the ABS. The HES obtained information on the spending

habits of Australian households throughout 2003-04.

15 T H SE R I E S CP I RE W E I G H T

SO U R C E S AN D ME T H O D S
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Underreporting of alcohol and tobacco expenditures in the HES

Historically, HES expenditures on alcohol and tobacco have been underreported when

compared to information from other sources. As a result HES estimates are adjusted for

underreporting based on factors derived at the national level using household final

consumption expenditure in the national accounts. These factors were applied to the

HES expenditure estimates for each capital city. The 2003-04 HES has estimated

expenditure for alcohol at a little over half and tobacco at a little under half of the

respective national accounts estimates.

As households do not always separately identify alcohol and meal expenditures in the

HES, the proportion of reported meal expenditure that was alcohol was estimated from

HES unit records. Meal expenditures were then adjusted by applying the factor across all

the capital cities.

Insurance

For the purpose of measuring price inflation, the weight for general insurance in the CPI

should reflect the cost of the service provided by insurers (gross premium less claims)

rather than just the value of gross premiums paid. However, as it is only possible for the

HES to collect the gross premium, the HES gross premiums were adjusted by the

proportion of the gross premium that represents the insurance service using information

collected by the Australian Prudential Regulation Authority (APRA) and insurance

companies. Expenditures funded by claims were added back to the appropriate items by

calculating the claims payments relative to premiums using APRA and insurance

company data and applying the ratio to the HES premiums.

Salary sacrifice

Salary sacrifice is an arrangement between an employee and employer whereby part of

the employee's pre-tax cash salary is traded for non-cash benefits. Conceptually, these

payments are part of both gross wages and salaries and household expenditure.

Expenditures funded through salary sacrifice arrangements are generally not captured in

the HES expenditures. Amounts that were reported to be salary sacrificed on the income

side were used to adjust the average weekly household expenditures. The items that

have been adjusted for salary sacrifice are telecommunication, child care, computers and

motor vehicles. Salary sacrifice amounts reported against vehicles were allocated to

motor vehicle purchases, registration, insurance, motor vehicle repair and servicing, and

automotive fuel.

Adjustment for volume shifts

Where volumes are known to have changed significantly between the time of the HES

reference period (2003-04) and the CPI link period (June quarter 2005), HES

expenditures were updated to capture the volume shifts. In the 15th series, volume

adjustments have been made for the purchase of computers and internet usage using

preliminary data from the 2004-05 ABS Household Use of Information Technology

Survey.

Aberrant expenditures

The HES data was compared across capital cities and over time to validate the 15th series

expenditures at the expenditure class level. The HES expenditures in 1998-99 were

revalued to 2003-04 dollars to derive the volume changes between the two HES

reference years.

A number of outlier adjustments were made in the smaller cities where sample sizes are

smaller and, in general, the standard errors are larger. Where outliers could not be

identified, differences were investigated to see if they were valid. A small number of

volume changes could not be validated, resulting in adjustments using either alternate

volume data or subjective judgement.

Adjustments to HES data

continued
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House purchase

House purchase in the CPI represents the acquisition cost of dwellings acquired for

owner occupation. These costs include the full value of newly constructed and

second-hand dwellings (excluding the land component) and the value of any alterations

and additions to existing dwellings. Consistent with the CPI providing a measure

reflecting the experience of private households in aggregate, sales of dwellings are

treated as negative purchases and netted off the gross purchase. Therefore the resulting

weight reflects the value of the net increase in the volume of owner-occupied housing.

The net expenditure on house acquisition was estimated by applying the average value of

private dwelling completions by capital city for 2003-04 published in Building Acitivity,

Australia (cat. no. 8752.0) to the net change in the number of owner-occupier

households. The net change in the number of owner-occupier households was derived

by extrapolating to 2003-04 the average annual net change in owner-occupied dwellings

between the 1996 Census and the 2001 Census. Subsidies paid to first home buyers as

part of the Commonwealth Government's 'First Home Owners Scheme' were treated as

negative expenditure and subtracted from the house acquisition expenditure.

The expenditure on alterations and additions and installed appliances was obtained from

the HES and added to the estimate for house acquisition to provide the total

expenditure on house purchase.

Higher Education Contributions Scheme (HECS)

The HES records HECS payments made up front plus any HECS repayments made

through the taxation system during the reference period. This approach is not consistent

with the conceptual basis of an acquisitions based CPI, where expenditures should

reflect the cost to households of the education service incurred during the reference

period. The CPI scope includes the actual payments made during the period (upfront

payment) plus fees for education services acquired during the period but deferred to be

paid at a later date.

As in previous series an alternate measure of expenditure on HECS was calculated using

other sources, including data from the Department of Education, Science and Training

(DEST), on the total upfront and deferred HECS expenditures and the number of HECS

paying university students.

Financial services

Expenditures on financial services cannot be sourced from the HES as they are either not

directly observable or the HES does not capture the transactions in sufficient volumes or

detail.

Expenditures have been calculated for deposit and loan facilities by financial product and

in aggregate for 2003-04 using a sample of accounts from a sample of deposit taking

institutions. For those products identified as being consumer products, the total receipts

from households were calculated by summing the dollar value of interest margins, fees

and taxes at the Australia level. The fees and taxes are directly observable. The dollar

values of the interest margins have been calculated by applying the percentage margin to

balances at the individual product level and for deposits and loans in total. The

percentage margins were calculated as the difference between the interest rate payable

or receivable and a reference rate of interest. The reference rate was calculated as the

mid-point of the rate paid on deposits and the rate earned on loans, whilst the interest

flows and balances were used to compute interest rates (or yields). The aggregate ratio

of total receipts to total balances for the sampled institutions was applied to aggregate

balances for all deposit taking institutions to derive total receipts for all institutions at the

national level. This national level was split into state and territory estimates using APRA

Expenditures not sourced

from HES
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data. From that level the capital city level estimates were imputed by reference to

aggregate data from the HES.

Data on income from property sales commissions on residential properties and from

conveyancing work from Real Estate Services, Australia, 2002-03 (cat. no. 8663.0) were

used to derive expenditure on real estate agency services, whilst income data from Legal

Practices, Australia, 2001-02 (cat. no. 8667.0) were used to derive expenditure on legal

and conveyancing services purchased by households. The national expenditures derived

from these surveys were revalued to 2003-04 dollars and the aggregate expenditures

reported in the 2003-04 HES were used to allocate the expenditures to capital city.

National accounts household final consumption expenditure was used to derive an

estimate of expenditures on stockbroking services. Expenditures on taxes on transfers

were compiled using data supplied by the State Revenue Offices.

Expenditures not sourced

from HES  continued
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All groups excluding Housing and

Financial and insurance services

All groups

Financial and insurance services

Education

Recreation

Communication

Transportation

Health

Household contents and services

Housing

Clothing and footwear

Alcohol and tobacco

Food

% change% change

Sep Qtr 2004 to
Sep Qtr 2005

Jun Qtr 2005 to
Sep Qtr 2005

W E I G H T E D A V E R A G E O F
E I G H T C A P I T A L C I T I E S

NOTE:
15th Series CPI

commences this quarter.

See page 2 for details.

K E Y F I G U R E S

T H E A L L G R O U P S C P I

O V E R V I E W O F C P I M O V E M E N T S

K E Y P O I N T S

E M B A R G O : 1 1 . 3 0 A M ( C A N B E R R A T I M E ) W E D 2 6 O C T 2 0 0 5

CONSUMER PRICE INDEX A U S T R A L I A

6401.0S E P T E M B E R Q U A R T E R 2 0 0 5

All Groups 
Quarterly change

Sep Sep Sep Sep

%

–1

0

1

2

3

4

Contribution to quarterly change
September quarter 2005

Food
A & t.
C & f.

Housing
H. c. & s.

Health
Trans.

Comm.
Rec.
Edu.

F. & i. s.
All grps

–1 0 1
Index points

For further information
about these and related
statistics, contact
Steve Whennan on
Canberra (02) 6252 6251
or the National Information
and Referral Service on
1300 135 070.

I N Q U I R I E S

w w w . a b s . g o v . a u
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25 January 2006December 2005

RELEASE DATEISSUE (Quarter)FO R T H C O M I N G I S S U E S

De n n i s T r e w i n

Au s t r a l i a n S t a t i s t i c i a n

This issue introduces the 15th Series Australian Consumer Price Index, that incorporates

an updated weighting pattern and some structure changes including the introduction of

financial services into the CPI in a new group 'Financial and insurance services'. For more

details of changes resulting from the introduction of the 15th Series CPI, refer to

Information Paper: Introduction of the 15th Series Australian Consumer Price Index

(cat. no. 6462.0), which was released on 30 September 2005. Details of the new

weighting pattern have also been released in Consumer Price Index: 15th Series

Weighting Pattern (cat. no. 6430.0).

Appendix 1 of this issue describes the special and analytical series presented in tables 8,

9 and 10 of this publication. There have been some changes to the groups, sub-groups

and expenditure classes contributing to each of the special series as a result of the

introduction of the 15th Series CPI.

Appendix 2 summarises the changes to the CPI Commodity Classification resulting from

the introduction of the 15th Series CPI.

CH A N G E S IN TH I S I S S U E
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The discussion of the CPI groups below is ordered in terms of their significance to the

change in All groups index points (see tables 6 and 7).

Food
Alcohol and tobacco

Clothing and footwear
Housing

Household contents and services
Health

Transportation
Communication

Recreation
Education

Financial and insurance services
All groups

0 0.2 0.4 0.6

WEIGHTED AVERAGE OF EIGHT CAPITAL CIT IES, Percen tage change
from prev ious quar te r

CP I GR O U P S

MA I N CO N T R I B U T O R S TO CH A N G E

A B S • CO N S U M E R P R I C E I N D E X • 6 4 0 1 . 0 • SE P QT R 2 0 0 5 3
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(a) Base of each index: 1989–90 = 100.0.

Weighted
average of
eight capital
cities

Canberra
Darwin
Hobart
Perth
Adelaide
Brisbane
Melbourne
Sydney

Sep Qtr 2004 to

Sep Qtr 2005

Jun Qtr 2005 to

Sep Qtr 2005

Sep Qtr

2005

PERCENTAGE CHANGE
INDEX
NUMBER(a)

CPI , Al l groups index numbers and percen tage changes

Sydney

Melbourne

Brisbane

Adelaide

Perth

Hobart

Darwin

Canberra

Weighted average

–1 0 1
% change

ALL GROUPS: PERCENTAGE CHANGE FROM PREVIOUS QUARTERAL L GR O U P S

CA P I T A L C I T I E S CO M P A R I S O N
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(a) Base of each index: 1989–90 = 100.0.

September
June
March

2005
December
September
June
March

2004
December
September
June
March

2003
December
September
June
March

2002
December
September

2001

2004–05
2003–04
2002–03
2001–02

Weighted

average

of eight

capital

citiesCanberraDarwinHobartPerthAdelaideBrisbaneMelbourneSydneyPe r i od

ALL GROUPS, Index numbers (a )1
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September
June
March

2005
December
September
June
March

2004
December
September
June
March

2003
December
September
June
March

2002
December
September

2001

PE R C E N T A G E CH A N G E ( f r o m p r e v i o u s qu a r t e r )

September
June
March

2005
December
September
June
March

2004
December
September
June
March

2003
December
September
June
March

2002
December
September

2001

PE R C E N T A G E CH A N G E ( f r o m co r r e s p o n d i n g qu a r t e r o f p r e v i o u s y e a r )

2004–05
2003–04
2002–03
2001–02

PE R C E N T A G E CH A N G E ( f r o m p r e v i o u s f i n a n c i a l y e a r )

Weighted

average

of eight

capital

citiesCanberraDarwinHobartPerthAdelaideBrisbaneMelbourneSydneyPe r i od

ALL GROUPS, Percentage changes2
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(b) Series renamed and change to composition (linked to 14th series
equivalent), see Appendix 2 for further information.

(a) Unless otherwise specified, base of each index:
1989–90 = 100.0.

September
June
March

2005
December
September
June
March

2004
December
September
June
March

2003
December
September
June
March

2002
December
September

2001

2004–05
2003–04
2002–03
2001–02

Health

Household contents

 and services(b)Housing

Clothing and

footwear

Alcohol and

tobaccoFoodPe r i od

CPI GROUPS, Weighted average of eigh t cap i ta l ci t ies —Index numbers (a )3
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(c) Base: June quarter 2005 = 100.0.(a) Unless otherwise specified, base of each index: 1989–90 = 100.0.
(b) New series.

September
June
March

2005
December
September
June
March

2004
December
September
June
March

2003
December
September
June
March

2002
December
September

2001

2004–05
2003–04
2002–03
2001–02

All groups

Financial and

insurance services(b)(c)EducationRecreationCommunicationTransportationPe r i od

CPI GROUPS, Weighted average of eigh t cap i ta l ci t ies —Index numbers (a )  co n t i n u e d
3
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(a) Series renamed and change to composition (linked to 14th series equivalent), see Appendix 2 for further information.

September
June
March

2005
December
September
June
March

2004
December
September
June
March

2003
December
September
June
March

2002
December
September

2001

PE R C E N T A G E CH A N G E ( f r o m p r e v i o u s qu a r t e r )

September
June
March

2005
December
September
June
March

2004
December
September
June
March

2003
December
September
June
March

2002
December
September

2001

PE R C E N T A G E CH A N G E ( f r o m co r r e s p o n d i n g qu a r t e r o f p r e v i o u s y e a r )

2004–05
2003–04
2002–03
2001–02

PE R C E N T A G E CH A N G E ( f r o m p r e v i o u s f i n a n c i a l y e a r )

Health

Household contents

and services(a)Housing

Clothing and

footwear

Alcohol and

tobaccoFoodPe r i od

CPI GROUPS, Weighted average of eigh t cap i ta l ci t ies —Percentage changes4
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(a)    New series.

September
June
March

2005
December
September
June
March

2004
December
September
June
March

2003
December
September
June
March

2002
December
September

2001

PE R C E N T A G E CH A N G E ( f r o m p r e v i o u s qu a r t e r )

September
June
March

2005
December
September
June
March

2004
December
September
June
March

2003
December
September
June
March

2002
December
September

2001

PE R C E N T A G E CH A N G E ( f r o m co r r e s p o n d i n g qu a r t e r o f p r e v i o u s y e a r )

2004–05
2003–04
2002–03
2001–02

PE R C E N T A G E CH A N G E ( f r o m p r e v i o u s f i n a n c i a l y e a r )

All

groups

Financial and

insurance services(a)EducationRecreationCommunicationTransportationPe r i od

CPI GROUPS, Weighted average of eigh t cap i ta l ci t ies —Percentage changes  co n t i n u e d
4
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(a) Unless otherwise specified, base of each index: 1989–90 = 100.0.

September
June
March

2005
December
September
June
March

2004
December
September

2003

HO U S I N G

September
June
March

2005
December
September
June
March

2004
December
September

2003

CL O T H I N G AN D FO O T W E A R

September
June
March

2005
December
September
June
March

2004
December
September

2003

AL C O H O L AN D TO B A C C O

September
June
March

2005
December
September
June
March

2004
December
September

2003

FO O D

Weighted

average

of eight

capital

citiesCanberraDarwinHobartPerthAdelaideBrisbaneMelbourneSydneyQua r t e r s

CPI GROUPS, Index numbers (a )5
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(a) Unless otherwise specified, base of each index: 1989–90 = 100.0.
(b) Series renamed and change to composition (linked to 14th series equivalent), see Appendix 2 for further information.

September
June
March

2005
December
September
June
March

2004
December
September

2003

CO M M U N I C A T I O N

September
June
March

2005
December
September
June
March

2004
December
September

2003

TR A N S P O R T A T I O N

September
June
March

2005
December
September
June
March

2004
December
September

2003

HE A L T H

September
June
March

2005
December
September
June
March

2004
December
September

2003

HO U S E H O L D CO N T E N T S AN D SE R V I C E S (b)

Weighted

average

of eight

capital

citiesCanberraDarwinHobartPerthAdelaideBrisbaneMelbourneSydneyQua r t e r s

CPI GROUPS, Index numbers (a )  co n t i n u e d
5
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(c) Base: June quarter 2005 = 100.0.(a) Unless otherwise specified, base of each index: 1989–90 = 100.0.
(b)    New series.

September
June
March

2005
December
September
June
March

2004
December
September

2003

F I N A N C I A L AN D IN S U R A N C E SE R V I C E S (b)(c)

September
June
March

2005
December
September
June
March

2004
December
September

2003

ED U C A T I O N

September
June
March

2005
December
September
June
March

2004
December
September

2003

RE C R E A T I O N

Weighted

average

of eight

capital

citiesCanberraDarwinHobartPerthAdelaideBrisbaneMelbourneSydneyQua r t e r s

CPI GROUPS, Index numbers (a )  co n t i n u e d
5
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Tobacco
Spirits
Wine
Beer

Alcoholic drinks
Alcohol and tobacco

Food n.e.c.
Fats and oils
Food additives and condiments
Tea, coffee and food drinks

Jams, honey and sandwich
spreads

Eggs
Other food

Take away and fast foods
Restaurant meals

Meals out and take away foods
Snacks and confectionery
Soft drinks, waters and juices

Non-alcoholic drinks and snack food
Vegetables
Fruit

Fruit and vegetables
Fish and other seafood
Other fresh and processed meat
Bacon and ham
Poultry
Pork
Lamb and mutton
Beef and veal

Meat and seafoods
Other cereal products
Breakfast cereals
Cakes and biscuits
Bread

Bread and cereal products

Ice cream and other dairy
products

Cheese
Milk

Dairy and related products
Food

Weighted

average 

of eight

capital 

citiesCanberraDarwinHobartPerthAdelaideBrisbaneMelbourneSydney

Group , sub - g r oup and expend i t u r e

c la s s

CONTRIBUT ION TO CHANGE IN ALL GROUPS INDEXES (a) —Sep Qtr 20056

(c) Series renamed only (linked to 14th series equivalent), see Appendix 2 for
further information.information.   

(a) All groups index points.
(b) Series renamed and/or change to composition (linked to 14th series

equivalent), see Appendix 2 for further information.   

Clothing services and shoe repair
Accessories(c)

Accessories and clothing services(b)
Children's footwear
Women's footwear
Men's footwear

Footwear
Children's and infants' clothing

Women's underwear, nightwear
and hosiery

Women's outerwear
Women's clothing

Men's underwear, nightwear and
socks

Men's outerwear
Men's clothing

Clothing and footwear
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(c) Change of position in classification, see Appendix 2 for further information.  
(d) Series renamed only (linked to 14th series equivalent), see Appendix 2 for

further information.information.   

(a) All groups index points.
(b) Series renamed and/or change to composition (linked to 14th series

equivalent), see Appendix 2 for further information.   

Telecommunication
Postal

Communication

Urban transport fares
Other motoring charges

Motor vehicle parts and
accessories

Motor vehicle repair and
servicing

Automotive fuel
Motor vehicles

Private motoring
Transportation

Pharmaceuticals
Dental services
Optical services
Hospital and medical services

Health services
Health

Other household services(d)

Hairdressing and personal care
services(c)

Child care(c)
Household services(b)

Other household supplies

Toiletries and personal care
products(c)

Household cleaning agents
Household supplies(b)

Tools

Glassware, tableware and
household utensils

Small electric household
appliances

Major household appliances

Household appliances, utensils and
tools

Towels and linen
Floor and window coverings
Furniture

Furniture and furnishings
Household contents and services(b)

House repairs and maintenance
Property rates and charges
House purchase

Other housing
Water and sewerage
Gas and other household fuels
Electricity

Utilities
Rents

Housing

Weighted

average

of eight

capital

citiesCanberraDarwinHobartPerthAdelaideBrisbaneMelbourneSydney

Group , sub - g r oup and expend i t u r e

c la s s

CONTRIBUT ION TO CHANGE IN ALL GROUPS INDEXES (a) —Sep Qtr 2005  co n t i n u e d
6
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(b) New series.(a) All groups index points.

All groups

Insurance services
Other financial services(b)
Deposit and loan facilities(b)

Financial services(b)
Financial and insurance services(b)

Tertiary education
Secondary education
Preschool and primary education

Education

Overseas holiday travel and
accommodation

Domestic holiday travel and
accommodation

Holiday travel and accommodation
Other recreational activities
Pet services including veterinary
Pets, pet foods and supplies
Sports participation
Toys, games and hobbies

Sports and recreational
equipment

Sport and other recreation
Newspapers and magazines
Books

Books, newspapers and magazines

Audio, visual and computing
media and services

Audio, visual and computing
equipment

Audio, visual and computing
Recreation

Weighted

average

of eight

capital

citiesCanberraDarwinHobartPerthAdelaideBrisbaneMelbourneSydney

Group , sub - g r oup and expend i t u r e

c la s s

CONTRIBUT ION TO CHANGE IN ALL GROUPS INDEXES (a) —Sep Qtr 2005  co n t i n u e d
6
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Tobacco
Spirits
Wine
Beer

Alcoholic drinks
Alcohol and tobacco

Food n.e.c.
Fats and oils
Food additives and condiments
Tea, coffee and food drinks
Jams, honey and sandwich spreads
Eggs

Other food
Take away and fast foods
Restaurant meals

Meals out and take away foods
Snacks and confectionery
Soft drinks, waters and juices

Non-alcoholic drinks and snack food
Vegetables
Fruit

Fruit and vegetables
Fish and other seafood
Other fresh and processed meat
Bacon and ham
Poultry
Pork
Lamb and mutton
Beef and veal

Meat and seafoods
Other cereal products
Breakfast cereals
Cakes and biscuits
Bread

Bread and cereal products
Ice cream and other dairy products
Cheese
Milk

Dairy and related products
Food

Jun Qrt 2005 to

Sep Qtr 2005

Sep Qtr

2005

Jun Qtr

2005(b)
Sep Qtr 2004 to

Sep Qtr 2005

Jun Qtr 2005 to

Sep Qtr 2005

Sep Qtr

2005

Jun Qtr

2005

Sep Qtr

2004

CHANGE
IN POINTS
CONTRIBUTION

CONTIBUTION
TO TOTAL CPI
(ALL GROUPS
INDEX POINTS)PERCENTAGE CHANGEINDEX NUMBERS(a)

Group , sub - g r oup and expend i t u r e c l a s s

GROUP, SUB-  GROUP & EXPENDITURE CLASS, Weighted average of eigh t cap i ta l ci t ies7

(c) Series renamed and/or change to composition (linked to 14th series equivalent),
see Appendix 2 for further information.

(d) Base: June quarter 1998 = 100.0.
(e) Series renamed only (linked to 14th series equivalent), see Appendix 2 for further

information. 

(a) Unless otherwise specified, base of each index: 1989–90 = 100.0.
(b) Differs from previously published June quarter 2005 due to 15th series CPI

reweighting.

Clothing services and shoe repair
Accessories(d)(e)

Accessories and clothing services(c)(d)
Children's footwear
Women's footwear
Men's footwear

Footwear
Children's and infants' clothing

Women's underwear, nightwear and hosiery
Women's outerwear

Women's clothing
Men's underwear, nightwear and socks
Men's outerwear

Men's clothing
Clothing and footwear

A B S • CO N S U M E R P R I C E I N D E X • 6 4 0 1 . 0 • SE P QT R 2 0 0 5 17



(d) Series renamed and/or change to composition (linked to 14th series
equivalent), see Appendix 2 for further information.

(e) Change of position in classification, see Appendix 2 for further information. 
(f) Series renamed only (linked to 14th series equivalent), see Appendix 2 for

further information. 

(a) Unless otherwise specified, base of each index: 1989–90 = 100.0.
(b) Differs from previously published June quarter 2005 due to 15th series CPI

reweighting.
(c) Base: June quarter 1998 = 100.0.

Urban transport fares
Other motoring charges
Motor vehicle parts and accessories
Motor vehicle repair and servicing
Automotive fuel
Motor vehicles

Private motoring
Transportation

Pharmaceuticals
Dental services
Optical services
Hospital and medical services

Health services
Health

Other household services(f)
Hairdressing and personal care services(e)
Child care(e)

Household services(d)
Other household supplies
Toiletries and personal care products(e)
Household cleaning agents

Household supplies(d)
Tools
Glassware, tableware and household utensils
Small electric household appliances
Major household appliances

Household appliances, utensils and tools
Towels and linen
Floor and window coverings
Furniture

Furniture and furnishings
Household contents and services(d)

House repairs and maintenance
Property rates and charges(c)
House purchase(c)

Other housing
Water and sewerage(c)
Gas and other household fuels
Electricity

Utilities
Rents

Housing

Jun Qrt 2005 to

Sep Qtr 2005

Sep Qtr

2005

Jun Qtr

2005(b)
Sep Qtr 2004 to

Sep Qtr 2005

Jun Qtr 2005 to

Sep Qtr 2005r

Sep Qtr

2005

Jun Qtr

2005

Sep Qtr

2004

CHANGE
IN POINTS
CONTRIBUTION

CONTIBUTION
TO TOTAL CPI
(ALL GROUPS
INDEX POINTS)PERCENTAGE CHANGEINDEX NUMBERS(a)

Group , sub - g r oup and expend i t u r e c l a s s

GROUP, SUB-  GROUP & EXPENDITURE CLASS, Weighted average of eigh t cap i ta l ci t ies

co n t i n u e d
7
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(d) Base: June quarter 2000 = 100.0.
(e) New series.
(f) Base: June quarter 2005 = 100.0. 

(a) Unless otherwise specified, base of each index: 1989–90 = 100.0.
(b) Differs from previously published June quarter 2005 due to 15th series CPI reweighting.
(c) Base: June quarter 1998 = 100.0.

All groups

Insurance services
Other financial services(e)(f )
Deposit and loan facilities(e)(f )

Financial services(e)(f )
Financial and insurance services(e)(f )

Tertiary education(d)
Secondary education(d)
Preschool and primary education(d)

Education

Overseas holiday travel and accommodation
Domestic holiday travel and accommodation

Holiday travel and accommodation
Other recreational activities(c)
Pet services including veterinary
Pets, pet foods and supplies
Sports participation(c)
Toys, games and hobbies(c)
Sports and recreational equipment(c)

Sport and other recreation
Newspapers and magazines(c)
Books(c)

Books, newspapers and magazines
Audio, visual and computing media and services
Audio, visual and computing equipment

Audio, visual and computing
Recreation

Telecommunication
Postal

Communication

Jun Qrt 2005 to

Sep Qtr 2005

Sep Qtr

2005

Jun Qtr

2005(b)
Sep Qtr 2004 to

Sep Qtr 2005

Jun Qtr 2005 to

Sep Qtr 2005r

Sep Qtr

2005

Jun Qtr

2005

Sep Qtr

2004

CHANGE
IN POINTS
CONTRIBUTION

CONTIBUTION
TO TOTAL CPI
(ALL GROUPS
INDEX POINTS)PERCENTAGE CHANGEINDEX NUMBERS(a)

Group , sub - g r oup and expend i t u r e c l a s s

GROUP, SUB-  GROUP & EXPENDITURE CLASS, Weighted average of eigh t cap i ta l ci t ies

co n t i n u e d
7
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(d) Base: June quarter 1998 = 100.0.
(e) Series renamed and/or change to composition (linked to 14th series equivalent),

see Appendix 2 for further information.
(f) New series.

(a) Refer to paragraph 12 of the Explanatory Notes for a description of these series.  
(b) Unless otherwise specified, base of each index: 1989–90 = 100.0.
(c) Differs from previously published June quarter 2005 due to 15th series CPI

reweighting.

Hospital and medical services
Housing and Financial and insurance services(f)
Financial and insurance services(f)
Education
Recreation
Communication
Transportation
Health
Household contents and services(e)
Housing
Clothing and footwear
Alcohol and tobacco
Food

All groups excluding 

Non-tradables(d)
Tradables(d)
Services component
Goods component

Selected components

All groups

Jun Qtr 2005 to

Sep Qtr 2005

Sep Qtr

2005

Jun Qtr

2005(c)
Sep Qtr 2004 to

Sep Qtr 2005

Jun Qtr 2005 to

Sep Qtr 2005

Sep Qtr

2005

Jun Qtr

2005

Sep Qtr

2004

CHANGE
IN POINTS
CONTRIBUTION

CONTRIBUTION
TO TOTAL CPI
(ALL GROUPS
INDEX POINTS)PERCENTAGE CHANGEINDEX NUMBERS(b)

SPECIAL SERIES, Weighted average of eigh t cap i ta l ci t ies (a )8

20 A B S • CO N S U M E R P R I C E I N D E X • 6 4 0 1 . 0 • SE P QT R 2 0 0 5



(c) New series, replaces All groups excluding Housing. See paragraphs 16-18 of the
Explanatory Notes for further information. 

(d) Base: June quarter 1998 = 100.0.

(a) Unless otherwise specified, base of each index: 1989–90 = 100.0.
(b) Refer to paragraph 12 of the Explanatory Notes for a description of

these series.

September
June
March

2005
December
September
June
March

2004
December
September
June
March

2003
December
September
June
March

2002
December
September

2001
2004–05
2003–04
2002–03
2001–02

TotalServicesGoods Non-tradables(d)Tradables(d)

MARKET GOODS AND SERVICES
EXCLUDING 'VOLATILE ITEMS' 

All groups

excluding

'volatile items'

All groups excluding

Housing and Financial

 and insurance

services(c)All groupsPe r i od

ANALYT ICAL SERIES, Index numbers (a ) (b )9
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(b) New series, replaces All groups excluding Housing. See paragraphs 16-18 of
the Explanatory Notes for further information.

.(a) Refer to paragraph 12 of the Explanatory Notes for a description
of these series.

September
June
March

2005
December
September
June
March

2004
December
September
June
March

2003
December
September
June
March

2002
December
September

2001

PE R C E N T A G E CH A N G E ( f r o m p r e v i o u s qu a r t e r )

September
June
March

2005
December
September
June
March

2004
December
September
June
March

2003
December
September
June
March

2002
December
September

2001

PE R C E N T A G E CH A N G E ( f r o m co r r e s p o n d i n g qu a r t e r o f p r e v i o u s y e a r )

2004–05
2003–04
2002–03
2001–02

PE R C E N T A G E CH A N G E ( f r o m p r e v i o u s f i n a n c i a l y e a r )

TotalServicesGoods Non-tradablesTradables

MARKET GOODS AND SERVICES
EXCLUDING 'VOLATILE ITEMS'

All groups

excluding

'volatile items'

All groups excluding

Housing and Financial

and insurance

services(b)All groupsPe r i od

ANALYT ICAL SERIES, percentage changes(a )10
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(b) New series, replaces All groups excluding Housing. See paragraphs 16-18 of
the Explanatory Notes for further information.

(a) Base of each index: 1989–90 = 100.0.

September
June
March

2005
December
September
June
March

2004
December
September
June
March

2003
December
September
June
March

2002
December
September

2001
2004–05
2003–04
2002–03
2001–02

United

KingdomGermany

United

States of

AmericaCanadaTaiwanSingapore

Korea,

Republic

ofJapanIndonesia

Hong

Kong

New

ZealandAustraliaPe r i od

INTERNAT IONAL COMPARISONS, Al l groups exc lud ing Hous ing and Financ ia l and insurance

serv ices —Index numbers (a ) (b )11
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(a) New series. Replaces All groups excluding Housing. See paragaraphs 16-18 of the Explanatory Notes for further information. 

September
June
March

2005
December
September
June
March

2004
December
September
June
March

2003
December
September
June
March

2002
December
September

2001

PE R C E N T A G E CH A N G E ( f r o m p r e v i o u s qu a r t e r )

September
June
March

2005
December
September
June
March

2004
December
September
June
March

2003
December
September
June
March

2002
December
September

2001

PE R C E N T A G E CH A N G E ( f r o m co r r e s p o n d i n g qu a r t e r o f p r e v i o u s y e a r )

2004–05
2003–04
2002–03
2001–02

PE R C E N T A G E CH A N G E ( f r o m p r e v i o u s f i n a n c i a l y e a r )

United

KingdomGermany

United

States of

AmericaCanadaTaiwanSingapore

Korea,

Republic

ofJapanIndonesia

Hong

Kong

New

ZealandAustraliaPe r i od

INTERNAT IONAL COMPARISONS , Al l groups exc lud ing hous ing and f inanc ia l and insurance

serv ices —percentage changes(a )12

24 A B S • CO N S U M E R P R I C E I N D E X • 6 4 0 1 . 0 • SE P QT R 2 0 0 5



6    There are 90 expenditure classes (that is, groupings of like items) in the fifteenth

series CPI and each expenditure class has its own weight, or measure of relative

importance. In calculating the index, price changes for the various expenditure classes

are combined using these weights.

7    Changes in the weighting pattern have been made at approximately five-yearly

intervals to take account of changes in household spending patterns. The CPI now

comprises fifteen series of price indexes which have been linked to form a continuous

series. The current weighting pattern for the CPI for the weighted average of the eight

capital cities is published in A Guide to the Consumer Price Index, 15th Series (cat. no.

6440.0). The 15th series weighting pattern for the weighted average of eight capital cities

and for each of the eight capital cities as well as each city's percentage contribution to

the weighted average are also published in the Consumer Price Index: 15th Series

Weighting Pattern (cat. no. 6430.0) (electronic publication). Both publications are

available on the ABS web site <http://www.abs.gov.au>.

WE I G H T I N G PA T T E R N

4    The frequency of price collection by item varies as necessary to obtain reliable price

measures. Prices of some items are volatile (i.e. their prices may vary many times each

quarter) and for these items frequent price observations are necessary to obtain a

reliable measure of the average price for the quarter. Each month prices are collected at

regular intervals for goods such as milk, bread, fresh meat and seafood, fresh fruit and

vegetables, alcohol, tobacco, women's outerwear, project homes, motor vehicles, petrol

and holiday travel and accommodation. For most other items, price volatility is not a

problem and prices are collected once a quarter. There are a few items where prices are

changed at infrequent intervals, for example education fees where prices are set once a

year. In these cases, the frequency of price collection is modified accordingly.

5    In order to facilitate a more even spread of field collection workload, the number of

items for which prices are collected quarterly is distributed roughly equally across each

month of each quarter. In all cases, however, individual items are priced in the same

month of each quarter. For example, items for which prices are collected in the first

month of the September quarter, July, are also priced in the first month of subsequent

quarters, namely October, January and April.

PR I C E S

1    The Consumer Price Index (CPI) measures quarterly changes in the price of a

‘basket’ of goods and services which account for a high proportion of expenditure by the

CPI population group (i.e. metropolitan households). This ‘basket’ covers a wide range

of goods and services, arranged in the following eleven groups:

food

alcohol and tobacco

clothing and footwear

housing

household contents and services

health

transportation

communication

recreation

education

financial and insurance services.

2    The capital city indexes measure price movements over time in each city individually.

They do not measure differences in retail price levels between cities.

3    Further information about the CPI is contained in Australian Consumer Price Index:

Concepts, Sources and Methods, 2005 (cat. no. 6461.0) which is available on the ABS web

site <http://www.abs.gov.au>.

BR I E F DE S C R I P T I O N OF TH E

CP I
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12    Various series are presented in tables 8, 9 and 10 in this publication which are

helpful for analytical purposes. These series are compiled by taking subsets of the CPI

basket. (A complete list of CPI groups, sub-groups and expenditure classes is contained

in tables 6 and 7.)

13    Some of the compiled series are self explanatory, such as ‘All groups excluding

Food’. Other series and their composition are described below:

! All groups excluding Financial and insurance services: Reflecting the changing

composition of the CPI, from September quarter 1989 to June quarter 1998,

comprises the All groups CPI excluding house insurance, house contents insurance,

vehicle insurance and mortgage interest charges and consumer credit charges; from

September quarter 1998 to June quarter 2000 comprises the All groups CPI

excluding house insurance, house contents insurance and vehicle insurance; from

September quarter 2000 to June quarter 2005 comprises the All groups CPI

excluding insurance services; from September quarter 2005 comprises the All groups

CPI excluding Financial and insurance services.

! All groups excluding Housing and Financial and insurance services: Reflecting

the changing composition of the CPI, from September quarter 1989 to June quarter

1998, comprises the All groups CPI excluding Housing, house contents insurance,

vehicle insurance and consumer credit charges; from September quarter 1998 to

June quarter 2000 comprises the All groups CPI excluding Housing, house

insurance, house contents insurance and vehicle insurance; from September quarter

2000 to June quarter 2005 comprises the All groups CPI excluding Housing and

insurance services; from September quarter 2005 comprises the All groups CPI

excluding Housing and Financial and insurance services.

SP E C I A L SE R I E S

8    Movements in indexes from one period to another can be expressed either as

changes in index points or as percentage changes. The following example illustrates the

method of calculating changes in index points and percentage changes between any two

periods:

9    All groups CPI: Weighted average of eight capital cities.

Index numbers:

September Quarter 2005 xxx.x (see table 1)

less June   Quarter 2004 xxx.x (see table 1)

Change in index points x.x

Percentage change x.x/xxx.x X 100 = x.x%

10    Percentage changes are calculated to illustrate three different kinds of movements

in index numbers:

! movements between consecutive financial years (where the index numbers for

financial years are simple averages of the quarterly index numbers)

! movements between corresponding quarters of consecutive years

! movements between consecutive quarters.

11    Table 7 provides a detailed analysis, for the weighted average of eight capital cities,

of movements in the CPI since the previous quarter, including information on

movements for groups, sub-groups and expenditure classes. It also shows the

contribution which each makes to the total CPI. For instance, the dairy and related

products sub-group contributed x.xx index points to the total All groups index number of

xxx.x for September Quarter 2005. The final column shows contributions to the change

in All Groups index points by each group, sub-group and expenditure class.

AN A L Y S I S OF CP I CH A N G E S
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19    Current publications and other products released by the ABS are listed in the

Catalogue of Publications and Products (cat. no. 1101.0). The Catalogue is available

from any ABS office or the ABS web site <http://www.abs.gov.au>. The ABS also issues a

daily Release Advice on the web site which details products to be released in the week

ahead.

RE L A T E D PU B L I C A T I O N S

16    In analysing price movements in Australia, an important consideration is Australia's

performance relative to other countries. However, a simple comparison of All groups (or

headline) CPIs is often inappropriate because of the different measurement approaches

used by countries for certain products, particularly housing and financial services. To

provide a better basis for international comparisons, the Seventeenth International

Conference of Labour Statisticians adopted a resolution which called for countries to 'if

possible, compile and provide for dissemination to the international community an index

that excludes housing and financial services' in addition to the all-items index.

17    Table 11 aims to present indexes for selected countries on a basis consistent with

the above resolution and comparable to the Australian series ‘All groups excluding

Housing and Financial services’ (see paragraph xx). However, other than Australia, the

countries represented in this table are yet to develop indexes for financial services, so

the indexes presented here are consistent with the series previously published for All

groups excluding Housing. To facilitate comparisons all indexes in this table have been

converted, where necessary, to a quarterly basis and re-referenced to a base of 

1989–90 = 100.0.

18    In producing table 11, the ABS is grateful for the assistance of the relevant national

statistical agencies which have either directly supplied indexes for all items excluding

housing and financial services or data to enable their derivation.

I N T E R N A T I O N A L

CO M P A R I S O N S

! All groups, goods component: comprises the Food group (except Restaurant meals

expenditure class), Alcohol and tobacco group, Clothing and footwear group

(except Clothing services and shoe repair expenditure class) and Household

contents and services group (except Household services sub-group); the Utilities,

Audio, visual and computing and Books, newspapers and magazines sub-groups;

and the House purchase, Pharmaceuticals, Motor vehicles, Automotive fuel, Motor

vehicle parts and accessories, Sports and recreational equipment, Toys, games and

hobbies and Pets, pet foods and supplies expenditure classes.

! All groups, services component: comprises all items not included in the ‘All groups,

goods component’.

! All groups, tradables component: comprises all items whose prices are largely

determined on the world market.

! All groups, non-tradables component: comprises all items not included in the 'All

groups, tradables component'.

! All groups excluding ‘volatile items’: comprises the All groups CPI excluding Fruit

and vegetables and Automotive fuel.

14    Market goods and services excluding ‘volatile items’: in addition to the items

excluded from the series 'All groups excluding ‘volatile items’', also excludes: Utilities,

Property rates and charges, Child care, Health, Other motoring charges, Urban transport

fares, Postal, and Education. A detailed description of the special and analytical series is

published in Appendix 1.

15    The ABS is grateful for the assistance of the Reserve Bank of Australia for specifying

the items included in the 'All groups excluding 'volatile items'' and 'Market goods and

services excluding 'volatile items''. The Reserve Bank of Australia does not accord any

special policy status to these series.

SP E C I A L SE R I E S  continued
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21    As well as the statistics included in this and related publications, the ABS may have

other relevant data available on request. Inquiries should be made to Steve Whennan on

(02) 6252 6251 or to the National Information and Referral Service on 1300 135 070.

AB S DA T A AV A I L A B L E ON

RE Q U E S T

20    Users may also wish to refer to the following publications and other data products

that are available free of charge from the ABS web site:

! Average Retail Prices of Selected Items, Eight Capital Cities (cat. no. 6403.0.55.001)

! Information Paper: Experimental Price Indexes for Financial Services (cat. no.

6413.0)

! House Price Indexes: Eight Capital Cities (cat. no. 6416.0)

! Consumer Price Index: 15th Series Weighting Pattern (cat. no. 6430.0)

! A Guide to the Consumer Price Index, 15th Series (cat. no. 6440.0)

! Consumer Price Index: Concordance with Household Expenditure Classification,

Australia (cat. no. 6446.0.55.001)

! Consumer Price Index Standard Data Report:  Capital Cities Index Numbers by

Expenditure Class (cat. no. 6455.0.55.001)

! Information Paper: The Introduction of Hedonic Price Indexes for Personal

Computers (cat. no. 6458.0)

! Australian Consumer Price Index: Concepts, Sources and Methods, 2005 (cat. no.

6461.0)

! Information Paper: Introduction of the 15th Series Australian Consumer Price

Index 2005 (cat. no. 6462.0).

RE L A T E D PU B L I C A T I O N S

continued
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Tobacco 

Spirits 

Wine 

Beer 

Alcohol and tobaccoAlcohol and tobacco 

Food n.e.c. 

Fats and oils 

Food additives and condiments 

Tea, coffee and food drinks 

Jams, honey and sandwich spreads 

Eggs 

Take away and fast foods 

Snacks and confectionery 

Soft drinks, waters and juices 

Vegetables 

Fruit 

Fish and other seafood 

Other fresh and processed meat 

Bacon and ham 

Poultry 

Pork 

Lamb and mutton 

Beef and veal 

Other cereal products 

Breakfast cereals 

Cakes and biscuits 

Bread 
Ice cream and other dairy products 

Cheese 

Restaurant mealsMilk 

FoodFood 

SERVICESGOODS

 

The following table shows, for each CPI group, which expenditure classes have been

classified as goods and which have been classified as services. In aggregate, 63

expenditure classes, accounting for 59 per cent of the CPI by weight, have been classified

as goods. The remaining 27 expenditure classes, accounting for approximately 41 per

cent of the CPI by weight, have been classified as services.

GO O D S AN D SE R V I C E S

Various series are presented in tables 8, 9, and 10 of Consumer Price Index, Australia

(cat. no. 6401.0) that are helpful for analytical purposes. As a result of the introduction of

the 15th Series Australian CPI, there have been some changes to the groups, subgroups

and expenditure classes contributing to each of the special series. Some of the compiled

series are self-explanatory, such as 'All groups excluding Food'. This appendix describes

the composition of each of the less straightforward special series.

I N T R O D U C T I O N
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Urban transport faresMotor vehicle parts and accessories 

Other motoring chargesAutomotive fuel 

Motor vehicle repair and servicingMotor vehicles 

TransportationTransportation 

Dental services 

Optical services 

Hospital and medical servicesPharmaceuticals 

HealthHealth 

Other household supplies 

Toiletries and personal care products 

Household cleaning agents 

Tools 

Glassware, tableware and household utensils 

Small electric household appliances 

Major household appliances 

Other household servicesTowels and linen 

Hairdressing and personal care servicesFloor and window coverings 

Child careFurniture 

Household contents and servicesHousehold contents and services 

 

House purchase 

House repairs and maintenanceWater and sewerage 

Property rates and chargesGas and other household fuels 

RentsElectricity 

HousingHousing 

Accessories 

Children's footwear 

Women's footwear 

Men's footwear 

Children's and infants' clothing 

Women's underwear, nightwear and hosiery 

Women's outerwear 

Men's underwear, nightwear and socks 

Clothing services and shoe repairMen's outerwear 

Clothing and footwearClothing and footwear 

SERVICESGOODS
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Food n.e.c.

Fats and oils

Food additives and condiments

Tea, coffee and food drinks

Snacks and confectionery

Soft drinks, waters and juices

Jams, honey and sandwich spreadsVegetables 

EggsFruit 

Take away and fast foodsFish and other seafood 

Restaurant mealsOther fresh and processed meat 

Bacon and hamPork 

PoultryLamb and mutton 

Breakfast cerealsBeef and veal 

Cakes and biscuitsOther cereal products 

BreadIce cream and other dairy products 

MilkCheese 

FoodFood 

NON-TRADABLESTRADABLES

 

The following table shows, for each CPI group, which expenditure classes have been

classified as tradable and which have been classified as non-tradable. In aggregate, 50

expenditure classes, accounting for approximately 42 per cent of the CPI by weight, have

been classified as tradable. The remaining 40 expenditure classes, accounting for

approximately 58 per cent of the CPI by weight, have been classified as non-tradable.

TR A D A B L E S AN D

NO N - T R A D A B L E S

Insurance services 

Other financial services 

Deposit and loan facilities 

Financial and insurance servicesFinancial and insurance services 

Tertiary education 

Secondary education 

Preschool and primary education 

EducationEducation 

Pets, pet foods and supplies 

Toys, games and hobbies 

Overseas holiday travel and accommodationSports and recreational equipment 

Domestic holiday travel and accommodationNewspapers and magazines 

Other recreational activitiesBooks 

Pet services including veterinaryAudio, visual and computing media and services 

Sports participationAudio, visual and computing equipment 

RecreationRecreation 

Telecommunication 

Postal 

CommunicationCommunication 

SERVICESGOODS

GO O D S AN D SE R V I C E S

continued
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Urban transport faresMotor vehicle parts and accessories

Other motoring chargesAutomotive fuel

Motor vehicle repair and servicingMotor vehicles

TransportationTransportation 

 

Dental services 

Optical services 

Hospital and medical servicesPharmaceuticals 

HealthHealth 

Other household supplies 

Toiletries and personal care products 

Household cleaning agents 

Tools 

Glassware, tableware and household utensils 

Small electric household appliances 

Major household appliances 

Other household servicesTowels and linen 

Hairdressing and personal care servicesFloor and window coverings 

Child careFurniture 

Household contents and servicesHousehold contents and services 

House repairs and maintenance 

Property rates and charges 

House purchase 

Water and sewerage 

Gas and other household fuels 

Electricity 

Rents 

HousingHousing 

Accessories 

Children's footwear 

Women's footwear 

Men's footwear 

Children's and infants' clothing 

Women's underwear, nightwear and hosiery 

Women's outerwear 

Men's underwear, nightwear and socks 

Clothing services and shoe repairMen's outerwear 

Clothing and footwearClothing and footwear 

Tobacco 

Spirits 

BeerWine 

Alcohol and tobaccoAlcohol and tobacco 

NON-TRADABLESTRADABLES
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In addition to the items excluded from the series "All groups excluding 'volatile items'",

the Market goods and services excluding 'volatile items' series excludes the following

expenditure classes:

Electricity

Gas and other household fuels

Water and sewerage

Property rates and charges

Child care

Hospital and medical services

Optical services

Dental services

Pharmaceuticals

Other motoring charges

Urban transport fares

Postal

Preschool and primary education

Secondary education

Tertiary education

MA R K E T GO O D S AN D

SE R V I C E S EX C L U D I N G

'V O L A T I L E I T E M S '

The All groups excluding 'volatile items' series comprises the All groups CPI excluding

the Fruit, Vegetables and Automotive fuel expenditure classes.

AL L GR O U P S EX C L U D I N G

'V O L A T I L E I T E M S '

Insurance services 

Other financial services 

Deposit and loan facilities 

Financial and insurance servicesFinancial and insurance services 

Tertiary education 

Secondary education 

Preschool and primary education 

EducationEducation 

Overseas holiday travel and accommodation 

Pets, pet foods and supplies 

Toys, games and hobbies 

Sports and recreational equipment 

Domestic holiday travel and accommodationNewspapers and magazines 

Other recreational activitiesBooks 

Pet services including veterinaryAudio, visual and computing media and services 

Sports participationAudio, visual and computing equipment 

RecreationRecreation 

Telecommunication 

Postal 

CommunicationCommunication 

NON-TRADABLESTRADABLES

TR A D A B L E S AN D

NO N - T R A D A B L E S  continued
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Old 11.1.1Insurance services11.2.1 

Old 11.1Insurance services11.2 

NewOther financial services11.1.2 

NewDeposit and loan facilities11.1.1 

NewFinancial services11.1 

NewSERVICES 

FINANCIAL AND INSURANCE11 

Moved to 5.4.1Child care11.3.1 

DroppedChild care11.3 

products 

Moved to 5.3.2Toiletries and personal care11.2.2 

services 

Moved to 5.4.2Hairdressing and personal care11.2.1 

DroppedPersonal care11.2 

Moved to 11.2.1Insurance services11.1.1 

Moved to 11.2Insurance services11.1 

DroppedMISCELLANEOUS11 

Other recreational activities9.3.7Other recreational activities9.3.7 

Pet services including veterinary9.3.5Pet services including veterinary9.3.5 

Pets, pet foods and supplies9.3.4Pets, pet foods and supplies9.3.4 

Sports participation9.3.3Sports participation9.3.3 

3.5.2 

includes Old 

Toys, games and hobbies9.3.2Weight nowToys, games and hobbies9.3.2 

equipment 

Sports and recreational equipment9.3.1Sports and recreational9.3.1 

Sport and other recreation9.3Sport and other recreation9.3 

RECREATION9RECREATION9 

Household services5.4.1RenamedOther household services5.4.3 

Old 11.2.1care services 

Hairdressing and personal5.4.2 

Old 11.3.1Childcare5.4.1 

Household services5.4Household services5.4 

Other household supplies5.3.2Other household supplies5.3.3 

Old 11.2.2products 

Toiletries and personal care5.3.2 

Household cleaning agents5.3.1Household cleaning agents5.3.1 

Household supplies5.3Household supplies5.3 

SUPPLIES AND SERVICESRenamedAND SERVICES 

HOUSEHOLD FURNISHINGS,5HOUSEHOLD CONTENTS5 

Clothing services and shoe repair3.5.3Clothing services and shoe repair3.5.2 

to 9.3.2 

Weight movedFabrics and knitting wool3.5.2 

Clothing accessories and jewellery3.5.1RenamedAccessories3.5.1 

services 

Clothing accessories, supplies and3.5RenamedAccessories and clothing services3.5 

CLOTHING AND FOOTWEAR3CLOTHING AND FOOTWEAR3 

Group, subgroup and expenditure

class 

Group, subgroup and expenditure

class 

14TH
SERIESSTRUCTURE, 14TH SERIES CPI

15TH
SERIESSTRUCTURE, 15TH SERIES CPI

15TH SERIES CHANGES TO THE CPI COMMODITY CLASSIF ICAT ION
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